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Disclaimer: This document should not be construed as direction or permission to use social media 
on Federal wildland fires. It is simply a “primer” on how to use a variety of tools for those who want 
to build skills. Decisions about social media use are between each individual and their agency. 
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Listening Tools 
Google Blog Search 

Blog Search is Google search technology focused 
on blogs.  

Your results include all blogs, not just those 
published through Blogger; our blog index is 
continually updated, so you'll always get the most 
accurate and up-to-date results.. 

How -To 

Just type the word(s) you want to search for in the 
text box and click "Search." That's all there is to it! 
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Google Reader http://www.google.com/reader  

Keep track of your favorite 
websites 

Stay up to date 
Google Reader constantly checks your 
favorite news sites and blogs for new 
content. Whether a site updates daily or 
monthly, you can be sure that you won't 
miss a thing.  

Simplify your reading experience 
Google Reader shows you all of your 
favorite sites in one convenient place. It's 
like a personalized inbox for the entire web.  

Discover new content 
Millions of sites publish feeds with their 
latest updates, and our integrated feed 
search makes it easy to find new content 
that interests you.  
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Google News 

Google News is a computer-generated news site that 
aggregates headlines from news sources worldwide, 
groups similar stories together and displays them 
according to each reader's personalized interests. 

RSS Feeds: Available Google News Feeds 

Google News section and search results feeds: Most common 
browsers will display a small RSS icon on the address bar if a site 
has a feed available. For more information on discovering feeds, 
please see this page. 
http://www.google.com/help/reader/feeds.html  

You can also get a feed for any search you do on Google News. 
First perform any search on Google News, and then simply use 
the RSS icon available on your browser's address bar to generate 
the feed.  
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Twitter Search http://search.twitter.com/ 

Twitter search is pretty basic and straightforward and easy to use.  You can search for terms, keywords, hashtags you name it! 

3/10/10 Version 1bVersion 1b



Just type three words into the three search boxes below (where it says 'monitter' now..) and within seconds you'll start seeing relevant tweets 
streaming live.  

It's a twitter monitor, it lets you "monitter" the twitter world for a set of keywords and watch what people are saying. 

Monitter http://www.monitter.com/  
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Incident Twitter Manual 
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How to create a Twitter account 
The Basics 
 
Navigate to http://twitter.com/ and select the green "Sign up now" button on the right hand of your screen, 

 
or simply navigate to https://twitter.com/signup.  This will take you to the main signup page.   
 
The first field you will be asked to fill out is your full name.  By using the incident or agency name, you increase your relevancy and 
familiarity with your followers. 
 

 
 
Next, you will be asked to select a username.  Try to pick something that describes your incident - whether it's a fire name or an 
agency.  I chose the name 'ABCD Fire' to make sure everyone knows that I'm new to Twitter.  This will be the name your followers 
use when sending @replies, direct messages, or Retweets.  It will also form the URL of your home timeline.  A preview of that URL 
is shown below for the username @ABCDFire. 
 

 
 
Please note: You can change your username in your account settings at any time, as long as the new username is not in use.  
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The next step is to prove that you're a human (not a machine!) by typing in the words shown in the Captcha before hitting the "Create 
my account" button.  Please note: if you are having difficulty reading the words, you may request a new captcha, or you can select an 
audio captcha. 

Usernames must be fewer than 15 characters in length, and cannot contain 'admin' or 'twitter' in order to avoid brand 
confusion. http://help.twitter.com/forums/10711/entries/14609  
 
Once you have selected an appropriate username, you will be asked to enter a password.  Be tricky!  Make sure your password 
contains letters, numbers, and symbols.  Please do not use a password based on a word found in the dictionary.  

 
 
Once you have entered a sufficiently strong password, please provide an email address.  We use this to confirm your account before 
you can finish the signup process. Note: Be sure to use the Gmail email address that you had setup for the incident.  
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Posting a Twitter update, or "tweet" from Twitter.com 

Some people call them tweets 

Twitter always asks the question, "What's happening?"  Each answer to that question is considered a Twitter status update, or what 
people often call a "tweet."  Each update is 140 characters or less. Once you've signed up, just type your first tweet in the update box. 
Click the update button to post the tweet to your profile. Remember to leave 20 Characters so your message can be re-tweeted by your 
audience. Don’t worry, there’s a character counter that will help you.  

 

Another way (some say the best way!) to post updates is from your cell phone. Most exciting things happen while we're away from our 
computers. Set up your phone and send Twitter a text message, or if your phone has a web browser, use the special version of our site 
that's made for mobile web browsers, m.twitter.com.  Most Smartphone’s have special applications to manage your tweets.  

How to post your first tweet 

If you've started your account from the web, just log in and type something, and you're done! 

1. Go to http://twitter.com and log in 
2. Type your update into the "What are you doing" box 
3. Click the update button 

Your tweet will post to your profile page and you should see it in your timeline.  
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The Twitter Lingo 
 
Twitter has it’s own lexicon of sorts. Here are a few terms you need to know. 
 
@ replies: This symbol precedes people’s “handles” or screen names on Twitter when a tweet is 
directed at them. Want to reply to someone’s comment? Start your tweet with @<their twitter name> 
so they’ll know your reply is meant for them. You can track your own replies in the “@ Replies” tab on 
your Twitter page, or many of the Twitter clients will do so automatically for you. 
 
RT: Stands for “retweet” and means that the tweet is being reposted from someone else. If I retweet 
something of yours, that means I’m passing it along for others in my network to see. When you see a 
tweet that starts with these letters, it means that the person is passing along something that someone 
else wrote. Many of the third party applications have a one-click button to retweet a post. (See 
retweeting and situational awareness in the NIMO Guidelines) 
 
Hashtags #: You may often see tweets that end with a hashtag, or a pound sign followed by a term, 
such as #ABCFire. The purpose is to keep track of tweets that are all part of a single subject, event, or 
topic. If you head to Twitter Search and type in the full hashtag, you can track all the tweets related to 
that term. You don’t need to do anything special to use a hashtag, just make one up and tell folks to 
use it if you want them to tag their tweets for your event or discussion. 
 
link shorteners: Twitter’s 140 character limitation makes posting big links impossible. So you’ll see 
shortened urls from services like TinyURL, Bit.ly, is.gd among others. They take a long URL and 
condense it down to a short version. Again, clients like TweetDeck and Hootsuite have this built in, but 
you can use the web versions as well, many of which have a bookmark button you can use in your 
browser. 
 

15 3/10/10 Version 1bVersion 1b



DM: This stands for Direct Message and is Twitter’s version of a private message. If you DM someone, 
you send the message directly to them and no one else can see it. To send one, type the letter D and a 
space followed by the person’s Twitter name (or use the Direct Messages tab on your profile page). The 
recipient of the DM needs to be following you for the message to go through. 
 
Following: It’s recommended that you follow your audience to encourage dialog. Use your discretion 
when following certain people or organizations that have questionable profiles. 
 
Favorites: If you “favorite” a tweet, it’s like your bookmarking it for yourself. You can see your favorites 
on a separate tab on your profile, and others can see them too. Favorites can be seen by everyone and 
is a great way to showcase some of your best responses.  
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Twitter: Sign Up on the Fly 
This is an important tool if your on a dynamic incident with evacuations or other impacts 
like smoke etc. You can advertise that wireless users can get text messages on their phone 
from the incident Twitter feed.  

Add your phone from...your phone! 
Did you know: you can send tweets by text? Adding your phone to Twitter makes it easy to tweet from 
places where even wifi and mobile web don't work!  Send a text to 40404 with the word 
START -- it's easy—Twitter will ask you to sign up if you're new, or reply with your user name if you 
have an account. 

 If you have an account, just reply with your user name. You will be asked to verify your password, and if it's 
correct, Twitter will post your first tweet and let you know!  (If you don't get a confirmation text right away, 
just check your profile page to see if your tweet showed up.) 

 

 If you don't have an account, just reply with SIGN UP.  You will be asked to choose a 
user name, and once they receive it, will ask for your first tweet! 

When you send your tweet, Twitter will post it to your profile, which you can
claim anytime by entering your phone number on Twitter.com. 

 

 

 
Now followers can send a text with the words 
FOLLOW ABCDFire (your twitter name) 
Note: Standard text messaging rates apply. 
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 SMS Twitter Commands  

Did you know: you can perform certain actions, like following or marking a friend's update as a favorite, by using the 
designated Twitter commands?  Use the commands listed below from your phone, the web update box, or your favorite 
third party application.  

Please note : When using these commands make sure that you do not append an @ along with it. 

                          For example, if you want to turn on device notifications send only ON and not @ON.  

                          Similarly, if you want to stop getting updates from Twitter send STOP and not @STOP.  

                          If you send these commands with an @, it will be considered as an username and will not be executed as expected! 

Turning Twitter off and on: device notifications  

• ON: turns ALL phone notifications on. 
• OFF, STOP, QUIT, End, Cancel, Arret or Unsubscribe: turns ALL phone notifications off.  
• ON username: turns on notifications for a specific person on your phone. For example, ON phxfire.  
• OFF username: turns off notifications for a specific person on your phone. For example, OFF femainfocus.  
• FOLLOW username: this command allows you to start following a specific user, as well as receive SMS notifications. Example: follow 

angelesnf  
• LEAVE username: this command allows you to stop following (Un-Follow) a specific user, as well as stop receiving SMS notifications. 

Example: leave CalFireNews  

There's more to Twitter than OFF and ON! Use the commands below to send private messages, mark updates as favorites, or even remind someone to 
update their Twitter page if you're wondering what they're doing! 

• @username + message directs a twitter at another person, and causes your twitter to save in their "replies" tab.  
Example: @meangrape I love that song too!  

• RT username Retweet's a users latest Tweet  
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• D username + message sends a person a private message that goes to their device, and saves in their web archive. Example: d krissy want to 
pick a Jamba Juice for me while you're there?  

• FAV username marks a person's last twitter as a favorite and causes the message to show up in your "Favorites" tab. 
• SET LOCATION placename updates the location field in your profile Example: set location san Francisco 
• WHOIS username retrieves the profile information for any public user on Twitter.  Example: whois jack 
• GET username retrieves the latest Twitter update posted by the person.  Example: get goldman 
• FAV username marks a person's last twitter as a favorite. (hint: reply to any update with FAV to mark it as a favorite if you're receiving it in 

real time) Example: fav al3x  
• STATS this command returns your number of followers, how many people you're following, and your bio information. 
• INVITE phone number will send an SMS invite to a friend's mobile phone.  

Example: Invite 415 555 1212 

Noteworthy Facts 

• using on/off username from your phone only stops notifications to the place the command comes from; you'll still collect a person's updates 
on the web. 

• using follow/leave username from your phone is the same as using on/off username. 
• following someone from a phone for the first time will also cause you to follow them on the web. 
• there is no way to stop following a person on the web without visiting their profile and removing them. The off, leave, stop, and quit 

commands will only disable updates for the device(s) from which they were sent. 
• you don't have to use on/off username from the phone, you can also set individual notifications from a person's profile page, or check your 

following page and manage all phone notification settings there. 

 

Source: Twitter.com 
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Twitter Lists 
Twitter users can now organize users they follow (or users that they don’t) into groups, or “lists”. This article will help you get started with some lists 
basics and hopefully get you ready to make your own! 

Before we get started, it should be noted that following a user is not a requirement to add someone to a list; if you want to add a user but not 
necessarily regularly follow them, lists allow you to do that. 

Creating a list 
 

There are a few ways to create a new list, the easiest way is by clicking “New list” 
on the twitter sidebar. Clicking on this link will pop up a box, as shown above. 
Here you can name your list. You can also make the list public (everyone can see 
it) or private (only you can see it). Current limits are: 

• 20 lists per account 
• List names cannot begin with a numerical character 
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Add People to a list 
You can add users (including yourself!) from most places on Twitter where profiles are listed. This includes the following: 

• “Find people” searches. 
• Profile pages (including your own). 
• Yours and other user’s followers and following lists. 

Just keep an eye out for the “lists” button next to any profile: 

You can remove users from a list in the same fashion as you added them; just uncheck the box. 

  

Checking out your Lists stats 
On your Twitter home page, clicking on the “listed” 
number (which is next to your “followers” number) will 
bring up the following page: 

The first tab you will see displays the lists that currently 
list you as a member. The first column of numbers 
represent the number of members of this list. The second 
column displays the number of subscribers to that 
particular list. 

The second tab lists any lists you may have created with 
the same information listed in the first tab. 
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 The Lists page 

 

Now that you’ve created a list, you can visit the list page, as shown above. Here, you can perform lists maintenance, such as editing the list name (in 
blue) and deleting the list in its entirety (in red). 

 
Note: Renaming a list will break any links you've posted to that list. 
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Subscribing/Following Lists 
Following a list is as simple as following any other Twitter user. Simply navigate to the list page and click on “Follow”, underneath the name of the 
list. You can quickly view your subscribed lists, as well as your own, on the sidebar. 

You can also consequently remove yourself from a list by blocking the creator of the list. 

Note: If the owner of a list that you're following includes a public user that you've blocked, you will still see the updates of the blocked user. This 
behavior is similar to visiting the profile page of a public user that you've blocked: you're still able to read their tweets. 

Mentioning Lists 
You can @mention any Twitter List as you would any Twitter user, just add a forward slash “/” followed by the list name to list owners username: 

@<username>/<listname> 

Currently lists links will only appear on the Twitter web application, but will see more usage in third party applications as they are updated to 
recognize them. 

 
 
Source: Twitter.com 
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Consider a Tweetup 
 

Definition: A tweetup is an event where people who 
tweet come together to meet in person.  
 

 
Normally we connect with our friends online after we have met 
them. At a tweetup you meet the people you might only 
otherwise know virtually. Like finally putting a name to a face, 
a tweetup is a great opportunity to really connect with the 
people in your network and share just a little more than 140 
characters at a time.  
 
This is an excellent opportunity to garner support for your 
incident. These folks can do more to get your messages out 
than you can imagine. They will show up with their iPhones 
and Blackberries and will tweet the meeting for you with 
photos and generate buzz.  
 
It is really important to acknowledge this group and engage 
them at the meeting. You may want to host a tweetup at the 
Incident Command Post.  
 
Services such as Twtvite.com can help you organize your 
event. “Twtvite http://twtvite.com/ is an event manager tool 
that helps you organize Tweetups and make meaningful connections through social media.” 
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Twitlonger 
 http://www.twitlonger.com/  

Twitlonger is a way to let you post to Twitter when 140 
characters just aren’t enough. With Twitlonger, you can 
write what you need and a link to what you said will 
automatically be posted to your Twitter account. It's like 
twitpic for text.  

How To: 

 
1. Click on the above button “Sign in with Twitter” 
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2. Sign in with your Twitter account name and 
password. 
 
 

 
 
 
 
 
3. Just paste in your content and click on “post”.   
 
Note: the first 120 characters will be tweeted with a link to the rest 
of the message. 
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TwitDoc 
http://twitdoc.com 
 
This is a great way to send out a news 
release or any other kind of documents 
via twitter and you can embed the link 
into Facebook by pasting it into the 
“Status Update” link field.  
 
 
 
 
 
Supported media / file types for upload: 
Documents: Files up to 15 MB. Word (doc, docx), 
PowerPoint (ppt, pptx, pps), Excel (xls, xlsx), PDF, 
PS, Open Office (odt, odp, sxw, sxl), and text (txt, 
rtf). 
Graphics / Photos: Files up to 10 MB. File 
extensions are jpg, png, and gif. 
Videos: (Not Reccomended) Files up to 25 MB. File 
extensions are avi, mov, qt, mpg, mpeg, mp4, m4v, 
wmv, and flv. These are supported on an 
experimental basis. Please be aware that there may 
be substantial processing times before an uploaded 
video becomes visible. 
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How?   
Upload your file, put your text into the form and 
TweetDoc will shorten the URL, and post a tweet in 
one step. No sign up needed. Use your existing 
Twitter account in the form or download the free 
Adobe AIR desktop client which enables you to drag 
and drop your files into your tweets. 
http://twitdoc.com/desktop  
 
 
 
 

 
 
 
 
 
Once your document is tweeted you can send the 
link in an email and or paste it into Facebook to 
share with your audience.  
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Management Tools 
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Management Tools – TweetDeck 

TweetDeck is the leading browser for the real-time 
and social web, allowing users to connect with 
Twitter, Facebook, LinkedIn and MySpace.  

TweetDeck shows you everything you want to see 
at once, so you can stay organized and up-to-date.  

TweetDeck is an Adobe Air desktop application, 
currently in public beta that looks to capture the 
abundance of social media and display it in a unique 
columned user interface. Many agencies do not 
support Adobe Air so you may want use HootSuite 
since it is web based.  

TweetDeck is a real-time application that allows 
users to monitor that information in a single concise 
view. TweetDeck currently integrates services from 
Twitter, Twitscoop, 12seconds, Stocktwits and now 
Facebook and MySpace. 

But at the heart of TweetDeck is its ability to group 
people together and search across the 
twittersphere. Grouping friends or work colleagues 
separately means you have a window on all aspe
of your twitter life. Searching across the 
twittersphere means you can monitor any subject within Twitter. These additional columns automatically update so providing the use
with a very effective dashboard of realtime information. 

cts 

r 
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Retweet Twitter style - or your style - its up to you! 

Perform both new-Twitter and traditional retweets with ease. All retweets are now visible in your TweetDeck columns, and if it was sent 
using the Twitter method, you can easily see from the avatar the person who retweeted, and the original sender. 

Manage your conversations 

TweetDeck makes it easy to follow your conversations, easily reply or direct message people right from their tweets. See exactly what 
your friends are twittering on about and join the conversation in just a few clicks. 

Watch & Record Video 

Watch video clips from 12seconds and Qik without leaving TweetDeck. 

Record short videos directly from TweetDeck with 12seconds and then share them on Twitter and Facebook in just a few clicks. 

You can also watch YouTube videos within TweetDeck too. 

Manage multiple Twitter accounts easily 

Manage all your Twitter accounts from TweetDeck without switching between 
them.  

View all of the information you need from all of your account at once. And cross-
post tweets to different accounts at the touch of a button. 

Add, create and modify Twitter Lists 

Follow, create and manage both public and private Twitter Lists from within 
TweetDeck. Export your old TweetDeck Groups to Twitter Lists and add columns 
to monitor your favorite Lists using a slick new interface. 

There are now thousands of great Lists you can subscribe to, so we'll also help you find the ones suited to you, and give you the tools 
to make your List that little bit better. Explain list 
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Stay updated with Real-Time Search 

Create search columns which auto update every time someone in the Twitterverse mentions the search term. 

You can create search columns for anything you want to stay informed about: you, your brand, your competitors’ brands, hashtags 
you’re interested in or anything you’re passionate about. 

And now you can edit your search terms directly from the column. So you could have a column just dedicated to quick searches. This 
is handy if you want to monitor keywords surrounding your incident and monitoring what individuals are saying.  

 

Preview short URLs - This is a MUST! 

See what your friends are tweeting about without leaving TweetDeck. 

With preview you can view information about links directly from TweetDeck and 
see where you’re going before you go there. When you click on a short link you 
really don’t know where your going to be taken to. With this preview you can see 
where the link will take you and how many people have clicked on it.   

 
 

Avatar Hover-Over 

You can hover-over an avatar and up comes a series of options like Retweet, Direct Message, 
Reply & host of other options. 

. 
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Do you find that your Twitter followers change daily? For an instant check, you 
can add a special separate 'New Followers' column in TweetDeck. And, of 
course, there are options to follow them too if you choose. 

Click on the New Followers icon in the Twitter menu, to load this into your 
TweetDeck.  

So, you can install TweetDeck on an incident or any 
other computer and get all of your customized 
settings.  

Take TweetDeck with you, wherever 
you go  

Take all your TweetDeck favorites, including 
columns, groups and saved searches, everywhere 
you go. Sync your TweetDeck columns across 
multiple computers and your iPhone only. 

Back-up and safely store all your TweetDeck 
information, and never worry about accidentally 
deleting a group again. 

See who's following you 
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TweetDeck Basics 

How to add another account to TweetDeck 

You can add multiple Twitter accounts, as well as a single Facebook, MySpace and LinkedIn account to TweetDeck. 

To add any of these accounts, just go to Settings > Accounts and click Add New Account 

 

You will then have the option of adding a Twitter, Facebook, MySpace or LinkedIn account. 

Click the appropriate button and follow the instructions to log in to your account. 

You can also access this screen from the Update Window and the Add Column screen by clicking the [+] icon . 
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How can I update my Facebook "Page" from TweetDeck 

To update a Facebook Page, as opposed to your personal profile, from TweetDeck, 
just add your Facebook account as normal. 

Once added, on the Settings > Accounts page, you can select which of the Pages that 
you administer you would like to see a button for in TweetDeck. 

 

To add any Pages that you administer but are NOT shown in the list, click Add Pages 
to authorize TweetDeck to use them. 

 Any Pages that you select on the Settings screen will then be available as buttons 
above the update window. 

 

If you enable a Facebook page button and send an update, that update will be added to the Wall on the relevant Page. 
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Add or remove a column in TweetDeck 

To remove a column, simply hover over the top-right corner of the column header and click the 
X that appears there. 

 

 

 
 

r 

 

 

 To add a column to TweetDeck click the Add Column button 

From the Add Column screen that appears, you must first select the service (Twitter, Facebook, Myspace o
LinkedIn) 

 

 
If the case of Twitter columns, you must also select the specific Twitter account to use from
the dropdown on the right-hand side 

 
Having selected the service and account, you can now select the type of column you wish to add.  

Depending on the service selected, there are various different column types available to add.  
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Sync TweetDeck between different computers 

Synchronizing to a TweetDeck account is a great way to backup your groups and searches, and also means that these items will be available to you 
on the TweetDeck iPhone app and other TweetDeck desktop installations. Your TweetDeck account is also used to allow you to log in to the 
TweetDeck Support site, to enable you to comment in our forums and raise support tickets. 

Please note that Twitter Lists are not synchronized to your TweetDeck Account, as these are stored in the Twitter database and not on our servers. 

All you need to sync your TweetDeck groups and searches is a TweetDeck Account. 

Sign in or Register for an account by clicking Settings icon  and going to the Sync tab. 

 

 To sign in to your TweetDeck account 

Enter your TweetDeck account email and password, then click Verify Account 

If everything worked OK, you will see a message saying "Account verified successfully!". 

Click Save Settings and TweetDeck will automatically start to synchronise your Groups and 
Searches. 
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To create a new TweetDeck account 

Click on the Don't have a TweetDeck Account link to show the account registration form 

 
Enter an email address and password, then click Create Account. 

If everything worked OK you will see a message saying "Account created successfully!".  TweetDeck will now automatically start to synchronise 
your Groups and Searches. 

Click Save Settings and TweetDeck will automatically start to synchronize your Groups and Searches. 
 

Rate Limit Exceeded 

If you use up all your API calls within an hour, you will see the message "Rate limit exceeded" in the bottom right-hand corner of TweetDeck and 
will be unable to make any more calls until your API allowance is reset for the next hour. 

For more details, please see this FAQ. 

To ensure you do not exceed your API limit, we highly recommend allowing TweetDeck to manage your API usage, as described in this FAQ. 
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http://support.tweetdeck.com/forums/63876/entries/106604-what-does-rate-limit-exceeded-mean
http://support.tweetdeck.com/forums/63876/entries/106602-how-do-i-manage-my-twitter-api-usage



